Can a television series change attitudes about death? A study of college students and Six Feet Under.
This study examined the effects of viewing 10 episodes of the television series Six Feet Under to assess whether such programming could influence college students' attitudes about death and dying. Students were administered the Death Attitude Profile--Revised, the Multidimensional Fear of Death Scale, and the short version of the Threat Index, prior to and after viewing. Significant changes were found on a number of measures. These results are similar to the effects of didactic death education courses.